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The Offering

Newmark, as exclusive advisor to TransformCo, is
pleased to present the opportunity to acquire Del
Amo Fashion Village (the Project or Site)—a premier
mixed-use development site situated on £23.44 acres
(1,021,046 square feet) directly adjacent to the world-
famous, Del Amo Fashion Center which is ranked

as the second most popular mall in the country
behind Ala Moana in Honolulu, Hawaii. The Project’s
extremely strong surrounding demographics and
market fundamentals as well as its proximity to
high-paying jobs, employment centers and retail/
entertainment amenities, in combination with the
quality and size of the development, make this a
once-in-a lifetime opportunity.

Upon completion, The Project will be a part of South
Bay's premier, live-work-play destination. Del Amo
Fashion Village is a phenomenal opportunity for investors
who are eager to build luxury multifamily in one of the
South Bay's most supply-constrained submarkets, as
there has been no multifamily development of comparable
scale in the South Bay over the past 30 years.

23.44 Acre site that provides the opportunity
to develop a mixed-use or multifamily project

REDONDO BEACH
‘-« Median Home Sale Pric

Residential Mixed-Use is permitted under the EREYEECEA (IS
existing zoning with a conditional use permit :

Residential Density is unlimited with a
maximum building height of 200 Feet

22100 Hawthorne Blvd., 3501 Sepulveda Blvd.

Torrance, CA 90505
Address

1366-019-133, 7366-019-132
APNs

23.44 AC (1,021,046 SF)

Land Size
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Investment Highlights

Once-in-a-Lifetime Opportunity to Purchase 23.44 Acres of Land in the Heart of South Bay

Dearth of New Product
in the South Bay

South Bay multifamily inventory is mostly homogeneous
and is starting to show its age. About 85% of existing
stock is made up of Class B and C, garden-style
properties built more than 20 years ago. In the past

20 years, there has been a lack of new institutional
multifamily projects built in Manhattan Beach, Hermosa
Beach, Redondo Beach and West Torrance. The City

of Torrance has historically been anti-multifamily,
however with the current housing shortage in Southern
California, new mandates have been put in place to
boost housing production. Del Amo Fashion Village is
the best opportunity to execute a new development of
scale in all the South Bay.

Lifestyle, Jobs and Entertainment

Del Amo Fashion Village offers quick and convenient
access to the “"TAMI Economies” of South Bay with a
rich history of aerospace with a notable shift of tech
and entertainment tenants who have been priced out of
Silicon Beach. With the dearth of new housing available,
Del Amo Fashion Village will offer a much needed
supply of new luxury housing in the community.

iy

Exceptional Access to
Surrounding Amenities

Residents of Del Amo Village will be just steps from the newly
renovated Del Amo Fashion Center, which attracts nearly 20
million people a year. Del Amo Fashion Center, the largest
shopping center in the western United States, completed

a $300 million redevelopment, further defining its status

as a shopping and entertainment mecca in the heart of Los
Angeles. Major/influential tenants include Nordstrom, Macy's,
Din Tai Fung, Dave & Buster’s, Crate & Barrel, Barnes & Noble,
Tesla and Dick’s Sporting Goods.

Strong Fundamentals

Renter demand has held up better in the submarket than in
other locations of the metro. The South Bay market continues
to have one of the lower vacancy rates in the Southern
California region, at 3.3% while maintaining some of the
highest market rents for Class A multifamily construction.
These fundamentals are poised to persist with only two deals
under construction in the entire South Bay market.

High Visibility Location

Over 60,000 vehicles passing per day and over ~800
feet of frontage on main arterial Hawthorne Boulevard.
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Adjacent to the Del Amo

Fashion Center
One of the Biggest and

Busiest Malls in the Country

In the summer of 2003, Mills/JP Morgan acquired Del Amo
Fashion Center for $442 million and invested approximately $300
million in renovations and transformations. The goal was to create
a state-of-the-art lifestyle retail destination, introducing new retail,
entertainment, and dining options to establish Del Amo Fashion

Center as the premier retail and entertainment destination in

1 Ala Moana Center Honululu, HI 23.04M In 2012, Simon Property Group initiated plans to revamp the

mall, demolishing the north end and replacing it with a new,

two-level wing of luxury shops. The latest addition to Del Amo

Fashion Center is the lifestyle wing, a modern two-tiered outdoor

promenade featuring well-known retailers such as Nordstrom,

3 Westfield Topanga Canoga Park, CA 21.04M Anthropologie, Urban Outfitters, Eddie Bauer, Ann Taylor Loft,
Aveda, and restaurants like PFE Chang's and RA Sushi. Additionally,
there is a standalone Crate & Barrel on Hawthorne Boulevard.

Del Amo Fashion Center Torrance, CA 22.35M

4 Roosevelt Field Garden City, NY 19.99M

Adjacent to Del Amo Fashion Center is the mixed-use Village Del
: . : : Amo development, which includes a Hilton Hotel and various retail

° Butler Shopping District Gainesville, FL 19.65M amenities such as Benihana, El Torito, Marie Calendar's, Sport
Chalet, and Starbucks, along with other ancillary retail amenities.

6 Lakewood Center Lakewood, CA 19.55M

7 Mall of America Bloomington, MN 19.41M Site Area Availabilty Rate

8 UTC Shopping Center Sarasota, FL 18.89M
Market Rent 24 mo. Lease Renewal Rate

9 Green Acres Mall Valley Stream, NY 18.64M

Westfield Valley Fair Santa Clara, CA  1757M Market Sale Price



Multifamily Market

e

The submarket has been undergoing significant redevelopment and change in the past several years. State
and local mandates have driven the city to push for more housing units in recent years. Within three miles of
Del Amo Fashion Village, over 47% of its current housing units are renter-occupied, signaling a strong renter
demographic. In Torrance, homes over the last two years sold for $1,255,000 on average, pricing out most
homebuyers and making renting the preferred option. Additionally, in a 3-mile radius there are over 144,645
employed white-collar workers, or 80% of the workforce, and are in high-income fields such as business,
finance, sales, management and healthcare.

Los Angeles County Rentership Rate VS. Home Values
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Steady Submarket Class A Rent Growth

The South Bay Market has performed remarkably well throughout the last cycle, with Class A rent increasing
steadly and achieving $3,246 on average.

Top-of-Market Rents
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$150.810 $1165,000 80%

Avg. Household Income City of Torrance White Collar Population
(3-mile radius) (1-Mile Radius)

Sources: Costar, Zillow, Claritas Spotlight




Employment Within A 15-Min Drive

#2

Largest Metro GDP
Output in the U.S. ($1T)

#2

Most Populous MSA in
the U.S. (13.2M)

#2

Busiest U.S. Ports

121

Colleges and Universities

#3

Busiest Airports Globally

+238,000

Jobs

+60 MSF

Office Space
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ARTESIA BLVD

South Bay Galleria
Hermosa | 4 qcs komes 4mMC

THEATRES

Beach

Unsurpassed Access to Lifestyle,
Amenities & Entertainment

Stretching along the picturesque Pacific Coast for 17.2 miles, the South Bay is widely \'M PITE AID
recognized as one of the most desirable submarkets in Los Angeles County. Renowned .

. J . . i . nekter smashburger
for its stunning beaches and low-density living environment compared to the bustling city
of LA, the South Bay offers a quality of life that is unparalleled in the region.

Redondo Shores

PlazaDe

GameSiop

BR N

The South Bay boasts a vibrant and diverse array of amenities, including an abundance of KING KARBOR

eclectic restaurants, vibrant nightlife, live music venues, and high-end boutique retailers.
Whether you're seeking a culinary adventure, a night out on the town, or a shopping
spree, the South Bay has it all.

Beyond its exceptional lifestyle offerings, the South Bay is also home to a thriving
employment hub, hosting a wide range of Fortune 500 companies and diverse industries.
This unigue combination of high-quality living and proximity to major employers continues
to attract highly educated and affluent tenants to the region.

f\ $1,165,000
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Investment Sales Expert Multifamily Sales Expert

Kevin Shannon Ken White Fred Smith Chris Benton
Co-Head, U.S. Capital Markets Vice Chairman Vice Chairman Senior Managing Director
t 310-491-2005 t 310-491-2006 t 212-372-0728 ‘ t 310 407- 656 ..
kevin.shannon@nmrk.com ken.white@nmrk.com fred.smith@nmrk.com ‘ :

CA RE Lic. #00836549 CA RE Lic. #01788506

Retail Experts

Bill Bauman Kyle Miller

Vice Chairman Executive-Managing Dir
t 213-298-3593 t.213-298-3597
bill.bauman@nmrk.com

CA RE Lic. #00969493

Alex Foshay _ -'_ 3
Divisional Head Qf
; .I;q‘e_ﬁzation_al Capital

January 2024
Corporate License #01355491
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NEWMMK and no guarantee, warranty or representation, either express or implied, is made with respect to uch
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